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What is happening in the market?

Our data and insights are showing that

travellers are once again looking to step out

of lockdown to venture beyond their home
~— = and community.

We're seeing that travellers are actively
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searching for your destination and there is
an opportunity to start rebuilding your
business again. We're here to support you
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through this process and ensure you

maximise this business opportunity.



How Booking.com is helping

Global messaging to our partners

Around the clock CS, AM and CC
support

Comprehensive Coronavirus - related
content on the Partner Hub

Leveraging marketing channels to
source and funnel any existing
demand

Property specifics Coronavirus display
on our front end

Launched Health and Safety measure
display on front end

Push the visibility of flexible rates on
the front end



How Booking.com is helping: Health and Safety measure display on front end

Visibility on COVID-19 impact

Info & prices Facilities House rules Guest reviews (359)

In response to the coronavirus (COVID-19), this property may request additional documentation from guests to
validate identity, travel itinerary, and other relevant info

Read more

° -

& we Price Match

Q1
Excellent location — show map

-

Exf{llﬁnt 8.8

More visibility on the front end for:

Government restrictions

Impact on services

Guidelines

Changes in check-in procedures

Visibility on Safety & Cleanliness

Reserve for 1 night Cleanliness

896 reviews in past 2 years

is great for a quick or a long stay in
Amsterdam. The location is in a great area of the
city for shopping, groceries, and eating out. The
place is very clean and they offer cleaning services
during your stay to replace your sheets and towels.
Overall would recommend.”

@ Andrew & United Kingdom

m Superb - 1639 reviews e
Health and safety measures
Information was updateted 2 days ago
’60 Health & hygiene - 4 measures

S Cleaning - 4 messures View all reviews related to Cleanliness

[ o

ﬁf} Social distancing - 4 messures

9» Food & Drink - 2 messures

View health and safety details

More visibility on the front end for:

Cleaning protocols
Food safety
Property safety measures

Social distancing measures



The three strategic pillars

Today we want to provide you with an additional solution, a new strategic approach to help
you rebuild your business. It's based on three pillars, each of them representing a specific

objective and consisting of a set of recommended products and solutions that can help you
achieve that objective.

O, — O

Capture local Offer flexibility to Increase your visibility
demand capitalise on early to maximise your
demand share of demand



Pillar #1:
Capture local demand

The way people travel is changing. People
need to be able to adapt to changing
circumstances that may affect their travel plans.
This means:

e They will book local

e Road Trip Drive Market will come first with
limited flights/trains

e They will search for the best value (price and
offers/freebies)

e They will book on mobile first




Pillar #1: Capture local demand

Staycation packages

Staycations contributed to 12% of booked
room nights for the participating hotels in
top destinations in May.

v Stand out from the competition

v Fills up empty rooms with higher revenue per
stay

v Promote underutilised facilities at your Offer a staycation package composed by:
property (F&B and spa)

e  Free Breakfast or FB plan

e Freebies (upgrade, parking, lounge access etc)
e  Credits for in-house use (F&B, Spa etc.)



Pillar #1: Capture local demand

Booking.com global campaigns &

Promote domestic travel in the countries that
are going out of the lock down phase and
international  travel when the travel
environment will be back to normal.

v Up-ranking
v Special Tagging in Search Results Page Opt-in to Travel Offer campaign:
v/ Banner on Booking.com Home Page
_ . _ Book dates: 10 March - 4 Jan 2021
v D.edlc.ate.d Landing Eages with deals St @Bt ) LT - AL LA
visualisation depending upon guest IP Minimum discount globally of 15% (Asia 20%)
v Email Campaigns and Push Notifications



Pillar #1: Capture local demand

= Mobile Non Mobile

Mobile Rates

Mobile reservation represents around 60%

of our total transaction. /\/ / T
v On average, partners received 16% extra | .//\

revenue using mobile rates in 2019 \/

v Enjoy a visibility boost thanks to a special

badge on front end search.
Revenue delta for chains properties who opted in on Mobile rate in 2018

(comparable comp set)

Set up a mobile rate now:

e Offer Min 10% discount

e Choose devices: App or Mdot /App+Mdot
e 30 blackout dates/year




Pillar #1: Capture local demand

Domestic Country Rates €

Attract customers from parts of the world that
have proven to be more valuable. Offer a
country rate set to "domestic" to encourage
local travel within their home countries.

v Getincremental bookings by 20-25% (data
based of experiment 2019)

v Rates are only visible to guests’ searches from
IP addresses that match the target markets Add Country Rate:

v Rate not visible in any other country/region or
on metasites

e Choose markets: domestic/international or
regions or countries
Offer Min. 5% discount
30 blackout dates/year

v Turn rate on or off at any time

Rates will be distributed to meta
EEA is considered one digital market so no price differentiation is allowed



The three strategic pillars

A new three pillar strategic approach to help you
rebuild your business.
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Capture local - Offer flexibility to Increase your visibility
demand - capitalise onearly to maximise your

demand . share of demand



Pillar #2:
Offer flexibility to retain
and stimulate demand

Coronavirus has impacted the way people
search and book accommodation.

e They look for security “Less willingness to take
risks”

e They look for opportunity “Travelling as soon as
it's possible”

e They want to dream “Looking further ahead for
holidays”




Fully Flex policy .”

Where it makes sense, we're promoting
your flexible rates to help make it easy for
customers to find what they're looking for.

Our research has shown that increasing the
flexibility of partner policies will increase the
likelihood of customers making a booking.




Pillar #2: Offer flexibility to retain and stimulate demand

Date change on

non-refundable reservations [T

Since the outbreak of Coronavirus,
cancellations have been extremely high. We
want to reduce this by offering
modifications rather than cancellations.

v Maintain revenue security

v Reduce the manual effort of handling
cancellations and process new reservations

v Better guest experience by giving them
the flexibility to adjust their plans when
things change

—

Recommended action:

Allow guests who have the non-refundable
reservations to be able to change their stay dates
without approval from partners on each single request.



Child Rates 83

Families stay on average 28% longer and
book a 27% higher rate than couples and
solo travellers.

We've made it easier for you to configure your child
pricing and occupancy to attract more families to
your property.




Pillar #2: Offer flexibility to retain and stimulate demand

Length of Stay Pricing and
Occupancy Based pricing via XML 3

Partners which are already using Occupancy Based
Pricing sees a 3.5% predicted increase in revenue.

v

v

Solo travellers make up ~12% of total Front End
searches

More attractive to guests searching for a longer
length of stay

Improves your pricing for guests searching for one or
multiple adults as well as families (in combination
with children)

Recommended actions:

LOS pricing: Offer a discount based on length
of stay so that average price per day is lower
the longer the guest stays.

OBP pricing: Specify a price for every
combination of room type, date, and number of
occupants and offer relevant pricing for solo
travelers.



Pillar #2: Offer flexibility to retain and stimulate demand

Credit Card details exceptions

About 16% of customers who abandon
booking process do so because they do not
have a credit card to book.

v Attract more mobile bookers, last minute and
domestic bookers.

v Allowing customers to book without a credit
card is a strong conversion driver.

O

o

Recommended actions:

Enable next-day and same-day bookers to
book without a credit card.



Bookable until 12-16 months

During the Recovery phase, guests will start
looking for (domestic) options to book a stay
again. Therefore, we need to make sure to
offer relevant Availability to help guests find
what they are looking for.

v Receiving Bookings further in advance and in
most cases with a longer Length of Stay pricing
and higher ADR

Modifications rather than cancellations for guest
who would like to modify their current booking
to next summer due to travel uncertainty
related to Coronavirus

[ —

—



The three strategic pillars

A new three pillar strategic approach to help you
rebuild your business.

© — O — O

Capture local Offer flexibility to - Increase your visibility
demand capitalise on early - to maximise your

demand . share of demand
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Pillar #3:
Increase your visibility to
maximise your share of demand

||‘
|

Competition for leisure demand will be fierce

and properties need to stand out to exceed I
their fair share quickly. -
e Booking.com’s Preferred and Genius Programs - | ~4
together they create a powerful visibility combo R ‘
on our platform . T l
e Choose the visibility program that helps your . .
properties exceed their fair share quickly on _! ‘
Booking.com
. s ‘
3 - |
. - |




Pillar #3: Increase your visibility to maximise your share of demand

Indexed to Standard
R H B.RevPAR B B.Occ B.ADR
Combo Preferred + Genius [ 503

For all eligible partners for both Genius +
Preferred whether you are already in both, one
or neither program, get the benefit of 90 days
of preferred commission relief.

110% AR 100%

v Opportunity to join our premium programmes

at much |Ower costs Pref+Ge Combo Standard

v PrefxGe Combo Partners outperform 2.4x
RevPAR and 2.2x in Occupancy vs standard

, . Join the highest potential subset of partners who have
competitors on Booking.com

proven track record of meeting all the combined
eligibility criteria of both Booking.com’s strategic
programs to stand out from the rest!

v Promotion via Booking.com’s Brand
Marketing/PR/PA messaging.

Opt-In deadline (TBD)




Pillar #3: Increase your visibility to maximise your share of demand

Preferred Program

Grow bookings via higher visibility on
Booking.com without any discounting of
your ADRs.

On average Preferred partners receive 65% more
page views and a 30% revenue uplift.

= Preferred Non Preferred

A )

2017-01 2018-01 2019-01 2020-1

Revenue delta for chains properties who opted in on Preferred in 2018
(comparable comp set)

Join the Preferred Partner Programme for a

surge in visibility and ultimately, bookings.




Pillar #3: Increase your visibility to maximise your share of demand

Extras

Genius Program m Extra 5% discount (+ standard 10%)
Grow bookings via attracting the higher Benefits ZtLZ‘f;Tkg ‘
visibility towards our most frequent repeat
CUG of bookers who are high mobile app btk — G
users by offering a discount of at least 10% on ,
Extra 5% discount v
your most popular room.
Free breakfast v
Partners also have flexible opportunities to offer to our
Genius users, such as: Free room upgrade v
v Genius program
v Genius Business Rates
v Genius 15% discount Opt in for an additional 5% discount:
v Genius Free breakfast
v Genius Free room upgrade e Getup to 27% more bookings
v Genius Dynamic Pricing e Increased competitiveness

e  Genius high-end room category




Pillar #3: Increase your visibility to maximise your share of demand

. Extras
Genius Program m

Free breakfast

G row bOOkingS Via attra Cting the hlg her BRN & ADR YOY - Free Breakfast Opted-in vs Not Opted-in (Res status: active)
visibility towards our most frequent repeat e P it o AL AOR YT = o kit s YOV o o P B e RO
CUG of bookers who are high mobile app

users by offering a discount of at least 10% on

your most popular room.

Partners also have flexible opportunities to offer to our S
Genius users, such as:
Genius program
Genius Business Rates
Genius 15% discount Set up Genius Free Breakfast:

ius F kf
Genius Free brealfast Get up to 24% more bookings

Genius Free room upgrade ) ) . :
P3 More bookings without giving an extra discount

Genius Dynamic Pricing

NSNS S

Free Breakfast opted-in properties have performed
better




Pillar #3: Increase your visibility to maximise your share of demand

Genius Program m

Grow bookings via attracting the higher
visibility towards our most frequent repeat
CUG of bookers who are high mobile app
users by offering a discount of at least 10% on
your most popular room.

Partners also have flexible opportunities to offer to our
Genius users, such as:

Genius program

Genius Business Rates

Genius 15% discount

Genius Free breakfast

Genius Free room upgrade
Genius Dynamic Pricing

NSNS S

Extras

Free room upgrade

BRN & ADR YQY - FRU Opted-in vs Not Opted-in (Res status: active)

== FRU Opted-in BRN YOY == w= FRU not opted-in BRN YOY == FRU opted-in ADR YOY == == FRU not opted-in ADR YOY
FRU opted-in Rev YOY FRU not opted-in Rev YOY
100.00% 10.00%
—————
i R o ““"—"::2
— -
- = 0.00%
- g i—
- a5
0.00% o —— e -
= — " e
- ”,_—-___/_'_ - - - -10.00%
50.00% =
-100.00% 20.00%

Add Genius Free room upgrade:

Get up to 36% more bookings
Keep your cheapest rooms available (also available

without Genius tagging)
Free Room Upgrade opted-in properties have
performed better with no harm on ADR or revenue at

the same time



Pillar #3: Increase your visibility to maximise your share of demand

Genius Program new variants [arg

New Genius Program enhancements helps you
maximising local demand during the recovery
phase:
v Genius On Higher Room Types (15% discount)
Protect your ADR and help sell your higher room
types

Genius Domestic (10% discount) Recommended actions:
Optimise your occupancy & revenue by targeting

high valued domestic genius members only e  Offer 15% discount of your higher room types to

optimise your performance (you don’t need to

Genius International (10% discount)

i . offer a discount on your entry level room).
After the recovery, be the first to attract high

e Set up Genius Domestic / International to be more

valued international genius members only competitive on your domestic market and to boost

Visibility boost longer length of stays and Booking windows on

your international markets.

Tagging and filters on all devices



The three strategic pillars: recap of products and solutions

Pillar #1

Capture local demand

Staycation packages

Campaigns

Mobile Rates

Domestic Geo Rates

Pillar #2

Offer flexibility

Policies
° Fully Flex policy
° Date change on Non

Refundable reservations

Advanced rates set-up
° Child Rates
° LOS & OBP pricing via XML

Credit Card details exceptions

Bookable Until 12-16 months

Pillar #3

Increase your visibility

Combo Preferred + Genius

Preferred Program

Genius Program

Genius Program New Variants



Rebuilding
Together.
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Why Staycations?

Market Context

e With the ongoing COVID-19 restrictions, many travel restrictions are in place
e Less/ No International travel, limited to Domestic Travel
e Domestic travel will be the first point of recovery

e Countries without lockdown are still promoting “Staycations”, properties coming up with staycation deals
to maximize the revenue per booking

What are we addressing
e Address low occupancy problem with creative deal solutions
o  Filling under-utilized facilities in the property (F&B, Spa etc)
o Address Resort Credit problem upto an extent

e Building a business case with the success of this project

Booking.com



Why Staycations?

According to Google Trends, the interest level of Staycation has achieved the spike in 2020 in the recent 5 years!

Interest level tends to be higher in New York, Toronto and Miami

® staycation

Search term + Compare

Worldwide v Past Syears ¥ All categories ¥ Web Search v

'S R+

Interest over time

|4

que



Why Staycations?

Partners:

e Filling up empty rooms with
higher revenue per stay

e Filling under-utilized facilities in
the property (F&B, Spa etc)

e Differentiate your offering and
stand out amongst competition

Guests:

An incentive to pay a higher
price for a better deal

A better in-stay experience

Value-for-money package to
satisfy their travel desire

Booking.com



What are Staycations?

Staycations are attractive local vacation (hotel/resort) packages that does not require locals to
travel overseas for a holiday. Targeting the locals that are deprived of travelling, looking to take

a quick break from the daily grind.

In general, Staycation Package should include half/full board and/or other value-adds (e.g.

credits, free spa treatment, free stay for children etc.) more than just room only or breakfast

included options.

I Shangri-La Hotel, Singapore
STAYCATION PACKAGES Spand rewarding time with your family and discover 8 werld of imagination and exploration o
Shangri-La Hotel, Singapore. Offer includes daily breakfast and dinner at The Line,

complimentary early check-in and late check-out.

Discover Your Shangri-La, Right at Home

+ Daily buffet breakfast at The Line, for 2 adults and 2 children up 10 12 years old

« Choice of daily buffet lunch or dinner at The Line, for 2 adults and 2 children up to 12 years old,
not inclusive of beverages

« Complimentary early check-in from 10am and late check-out until 2pm

oa:

Ascott Star Rewards Weekend Staycation Stay and Play Promo Be Rewarded, Earn 5000

&::,Lz::ﬁ'grthm Folnt> + Special child-themed welcome ameni ties.

Ascott Orchard Singapore Shangri-La Hotel, Singapore Amara Sanctuary Resort Le Meridien Singapore, « Extra bed for 1 child below 12 years old
Sentosa Sentosa e

1

1

1

1

1

1

1

1

1

« Unlimited playtime at our newly launched outdoor Splash Zone featuring 6 unique water play !
1

areas

1

1

1

1

1

1

1

|

Booking.com



] Invited management companies
are included if they can manage their room type
. . . rate plans, using the ‘Rate Plans’ page. Chains on
TraCkI ng a nd TI mEI ine LOS price table can also set up staycation room
types with support from Booking team.
Companies with Rate level inventory can set up
S staycations, but only as non-connected room type
where inventory is to be manually loaded by the
property on the Extranet. If you need technical
. . support (LOS price table, RLI), contact
TI mEI ine globalaccounts.apac@booking.com

—————+—

23rd June(Roll-out)

19 August
Comrnu_nication 15-July Provide V\{eekly
invited Reporting

Management (First check-in)
Companies



FAQ

1. Ifits a “Public Rate” channel, does stacking apply?
o  Yes, regular public rate stacking applies.

2. Ifits a “Domestic Rate” channel, does additional country rates stacking apply?
o  No, however, Genius rate stacking will apply if this room type is selected.

3. Can chains properties set up Staycation?
o  Yes, itis technically possible. Please refer to slide 6 for details.

4. Is there any front-end visibility for Staycation?

o Yes, and off line support as well



Shangri-La’s Rasa Ria Resort & Spa

Fabulous
1,705 reviews

= R 4 Superb
Shangri-La Hotel Singapore i i B cR
Orchard, Singapore - Show on map - 3.7 km from centre Guest Favourite -
| Great value
Garden Wing Deluxe Twin Room - &3 2 nights, 2 adult
2beds 2angles _ 55565
Staycation Offer - Tower Wing Deluxe King - && 1 night, 2 adults Only 5 rooms like this left on our site A ol Chato4s (25 appl
u can cancel later nth I
11 bed (1 extra-large double) S$ 318 Sreskiast & dinner incoded

Only 5 rooms like this left on our site

+S$ 56 taxes and charges FREE cancellation

Breakfast & dinner included [€— M ea | P I an See availability
TN g
0se your room

Staycation Offer - Tower Wing Deluxe King o : - g E.ﬂ G

7 W

PR Cleanlines o — Book an all-inclusive rate = 9 + 2% + = Find out more

i 2
Comfort Room size 38 m

2,672 reviews 1 extra-large double bed ==

This room has a seating area with a flat-screen satellite TV
and the en suite bathroom includes a hairdryer and free
toiletries.

Guests enjoy: - Daily buffet breakfast for 2 adults and 2

children below 12 years old - Daily buffet dinner excluding

beverages at The Line for 2 adults and 2 children below 12 .
years old - Early check-in 12:00 and late check-out 14:00 - e In C | usion
Two-hour playtime in kids club - Children welcome amenities

- One extrabed - WiFi - Shuttle to Orchard Street - Car park -
Playtime at Splash Zone

Smoking: No smoking
Parking:

® Free private parking is possible on site (reservation is not
possible).

< Add relevant photos

Missing some information?
Yes / No

al, restaurants & club lounge etc

mm Staycation Offer - Tower Wing Deluxe King $$ 318 for 1 night
* Non-refundable

Breakfast & dinner included

1 extra-large double bed =%

Reserve

Confirmation is immediate
No registration required
No booking or credit card fees!



Back End Setup

Create a Room Type under a Standardized Room Name: Staycation Offer - Room Create a Rate Type under a Standardized Rate Name:
ranet > Internal > Room Details>Add new room) Staycation Offer - Name

) Create a new rate plan
Room Details £

Room type Single d
Room name
-
N ame 1 Which cancellation policy would you like to use for this rate plan?
Occupancy: 1

@ Flexible - 2
Additional children
g Q Full
cy and pricing page. O+«
O Flexible - 14 days
O Non-refundable

flexible

lexible - 18:00 on arrival day

Minimum size of room
square. Metres ¥

Smoking / Non Smoking Smoking Only

Non Smoking Only
Both

Staycation Offer - Garden Wing Deluxe City King <span style="display: inline; background-color: red; color: white; font-size: 11px; margin: 0 3px; padding: 1px 2px;" title="R&amp;A u

Type of bedding - Individual rooms Inactive  Standard Rat

{Parent rate (14 x

Number of beds in this type of room

Inactive

ce Purchase Rate

Staycation Offer - Tower Wing Deluxe King This room has a seating area with a flat-screen satellite TV and the en

suite bathroom includes a hairdryer and free toiletries. Guests enjoy: - Daily buffet breakfast for 2 adults and 2

children below 12 years old - Daily buffet dinner excluding beverages at The Line for 2 adults and 2 children below | g—oo
2 years old - Early check-in 12:00 and late check-out 14:00 - Two-hour playtime in kids club - Children welcome

amenities - One extrabed - WiFi - Shuttle to Orchard Street - Car park - Playtime at Splash Zone

Inactive

Inactive
Staycation Offer - Garden Wing Deluxe City King Featuring a balcony with city view, this room has 2 seating area
with a flat-screen satellite TV and the en suite bathroom includes 2 hairdryer and free toiletries. Guests enjoy: - Daily
buffet breakfast for 2 adults and 2 children belo: years old - Daily buffet dinner excluding beverages at The Line ke P;?;E:Ei?e )
for 2 adults and 2 children below 12 years old - Early check-in 12:00 and late check-out 14:00 - Playtime at Splash

Zone - Children welcome amenities - One extrabed - WiFi - Shuttle to Orchard Street - Car park a
“ - S Channel Switc

ction ¥
Occupancy: Not specified ¥

Promotional Text

ntil S
Skse s o S Release Until  Release From tart Tme  End Time
Staycation Offer - Garden Wing Deluxe Pool King Featuring a balcony with pool view, this room has a seating ey Vs s N
area with a flat-screen satellite TV and the en suite bathroom includes a hairdryer and free toiletries. Guests enjoy: -
Daily buffet breakfast for 2 adults and 2 children below 12 years old - Daily buffet dinner excluding beverages at The I
% Channe Breakfast Included Lunch: Not applicable Dinner: Included

Line for 2 adults and 2 children below 12 years old - Early check-in 12:00 and late check-out 14:00 - Children Domestic =
welcome amenities - One extrabed - WiFi - Shuttle to Orchard Street - Car park - Playtime at Splash Zone
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Signs from the market is pushing Staycations

4N

SINGAPORE HOTEL ASSOCIATION

‘a sherdynchanwp » Follow
Fairmont Singapere
(t sherlynchanwp
Pres 4 much-needed family

HOME ABOUTSHA MEMBERS LISTING NEWS &EVENTS ACTIVITIES JOB REDESIGN

YCATION PACKAGES

w

‘g the vintagesoul @V Q@

cluse of treakast -
I , { oQv W
3 Liked by blazebox and others
We Clean. We Care. We Stay and Indulge with Staycation Madness Suite Life = B
Welcome. Dining Credits ! ‘
.
Orchard Hotel Singapore Singapore Marriott Tang Plaza Quality Hotel Marlow InterContinental Singapore
Hotel Robertson Quay

’
]

preetipls « Follow
Hotel G

preetipls

A
@)

PINT BNy honest!

Singapore Hotel Association promoting Hotel Staycation

Packages

taycay package
ve of a stay at their Great Room,
popcorn and a bottle of Champagne
AND breakfast or brunch (for stays on
Fridays or Saturdays) for 2

Use the promao code 'POPWITHPREETT
enjoy complimentary late
checkout - you're welcome and stay

safe@ W

<l

1

Al 1avvan @R A @

Qv W

Liked by djjaderasif and others

Hotels leveraging in Influencers to promote hotel staycation pages



Signs from the market is pushing Staycations

7 Tatler-Approved Easter Staycations To Book
In Hong Kong

f C @ e moke A3 ol ot Ay S i A ] G 8 S ey vt

© e bk o mecevbie room. sesect 8 oaem tyve st

Smart Room, Guest room, 1 King

y Member Rate Stay for Breakiast, buttet
retrrry i phopommant <o B8
: byl 1,093 | s |

Stay for Brwaktast rate, inchudes butfet

Eeee 1950-. .-
1,300

ey lac 1,350

Staycation Offer

Room R Sukes 01 Sap 20 30 Apr 2020 Tl Free 0800 032 4058
1 Iskand Shangri-1a, Hong Kong
Sedoct This Offer
[ O3Ape2020 | 04Ap 2020 (Tnight) v
eoms  1Foom,) Adu, 0 Chidren
Spectal Code -

This offer inchudes From MKD 2.500.00 Average Per Nght

With travel restrictions in full force, now is the time to think about a Hong Kong rmmm——
staycation for a quick break from the daily grind. Swap your Easter trips for a AR
long-weekend stay at these luxurious hotels, each promises something for everyone M

* Use of hocef's ftness contre and swimming pool

in the family

Z Tatler-Approved Easter Staycations To Book In Hon Strategic and regional chains (Marriott & Shangri-La etc.) are also actively

Kong promoting staycations on brand website.



https://hk.asiatatler.com/life/easter-staycations-hong-kong
https://hk.asiatatler.com/life/easter-staycations-hong-kong

= Sites Login S Search

KINEWS

Justin Politics World Business Analysis Sport Science Health Arts FactCheck Other

party will be investigated. Read mort

@ Pt | o2 Email | [f] Facebook | [ Twitter More

Hotel staycations to escape coronavirus 'provide
relief and respite’, according to ACT Government

idena and Markus Mannheim

See our full coverage of
coronavirus

Latest figures on
Australia’s coronavirus

cases
=1

©
Government launches
Coronavirus Australia app,
WhatsApp feature

7 7

7
i
eaim in Canbera's inner south is one of the hotels offering a stay

PHOTO: Hotel package. (Suppied
A okt
HREN
a's coronavirus curve flattening?
ned in ACT yesterday

If you're going crazy at home, take a staycation  ReLATED STORY: is C
in Canberra — the Government says you can. No new S were o

In surprising news, the ACT's acting chief health
officer confirmed that “staycation” packages
advertised by hotels were not banned, giving locals
the green light to take up offers over the long
weekend.


https://www.abc.net.au/news/2020-04-08/coronavirus-staycations-are-ok-according-to-act-government/12132054

SP Partnership with shopback, an enabler for teams to promote Staycations

Yong Yi Ng to PS Singapore
25 March at 13:24 - @

Happy Mid Week Everybody! Together with SP Team & Grace Lee, my team
and myself are super excited to share the roll-out of a SP campaign with one
of their top affiliates in Singapore, Shopback!

To sum up, the campaign consists of double cashback (12%) on 25 March
and upsize cashback (9%) on 26/27/28 March. On top of that, there is also
a** special feature of 10 hotels** which we are able to push for some of the
partners to give us exclusive deals and staycation packages!

Once again, thank you SP Team and Grace Lee for this amazing opportunity
and we are looking forward to many many more collaborations in the near
future!l #succeedtogether

— with Grace Lee

BE% S N 2R
B A b 5

P Bl g 0 P TR |

tays

12% DOUBLE CASHBACK

Shortcuts

1e Perfect Place For You
shback was 6%

wtl Gt » 939 M ® v pr—
Q Search for bands (e.g. ASOS) e a

Shop Onfios ShopBack 459 ED

TRAVEL

Booking.c

Shortcuts
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